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4% 

10 



CI AIM AMFNDMFNTS 

1 . (Amended Once) A method of selling articles of manufactur^comprising: 

(a) providing an electronic communication system which is j/vailable to a plurality of 
potential purchasers of said articles of manufacture; 

(b) utilizing said electronic communication system to identify a plurality of articles of 
manufacture, from a plurality of manufacturin g entities, which are available for 
purchase by said plurality of potential purchasers; 



15 (c) for selected ones of said plurality of articles of manufacture which are available for 
purchase, identifying a plurality of pricing /nilestones in at least one of (1) a 
manufacturing phase and (2) a distribution phase, which correspond yene r a l ly l o an 
increase in commercial risk; 

20 (d) thrnuph prior arrangements witft said plurality nf manuf acturing entities 

determining a separate price for each iif said plurality of pricing milestones to establish 
a range of yeneially inuiuasiny price! for said selected ones of said plurality of articles 
of manufacture, taking into account a ymmrHl im:rHasH a chang e in said commercial 
risk as said pricing milestones a/e experienced, and providing a dec r eas i ng disuuunl 

25 changing irrprice to encourageiand reward Harty^tiDafily_commercial commitments_and 
to reduce the commercial risk^o Raid plurali ty nf manufacturing entities ; 

(e) utilizing said electronic/communication system to make cnnHitinnal nffer s nf said 
selected ones of said plurality of articles of manufacture for sale to said plurality of 
30 potential purchasers at/each of said plurality of pricing milestones with said separate 
price Vwith said nnndjfinnal offers specifying, at least a minimum numher nf articles 
which must he ordered in aggregate hefnre the c nnriitinnal nffer hecnmes hinHing 
upon a manufacturing entity;^^ 
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(f) utilizing said electronic communication system to separately / communicate with 
particular ones of said plurality of potential purchasers andyto aggregate commercial 
commitments from said plurality of potential purchases for each of said pricing 
milestones and thereby selling said selected ones/bf said plurality of articles of 
manufactureT^and 



15 



(a) whftrftin each nrininq milftstnnp c.nrraxpnnds tn a pprin H of awailahility in \A/hirh 
costs of future sunn l v chain activities (Vsavinqs related tn ax/niH a nrp nf future supply 
chain activities arfi rpflprtpH in an nffyfr prirp 
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2. (Original) A method selling articles of manufacture according tp/fclaim 1, wherein 
said electronic communication system allows simultaneous apra mass presentation 
of said plurality of articles of manufacture. 

3. (Original) A method of selling articles of manufacture according to claim 2, 
wherein said electronic communication systera^omprises at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 

(4) an internet communication system; and 

(5) a hybrid television^™ internet communication system. 



4. (Original) A method of selling articles of manufacture according to claim 2, 
wherein said electjjonic communication system comprises an Internet site which 
may be accessea through the Internet. 
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5. (Original) A method of selling articles of manufacture according to claim 1, 
wherein said electronic communication system is available to /potential purchasers 
that are pre-qualified as being financially responsible to the extent necessary to 
fulfill a commitment to purchase said articles of manufactyre. 

6. (Original) A method of selling articles of manufacturer according to claim 1 
wherein said potential purchasers comprise resellers^ said articles of manufacture 
which purchase large quantities of said articles of Manufacture for resale. 

7. (Original) A method of selling articles of manufacture according to claim 1 
wherein said potential purchasers comprise individual consumers of said articles of 
manufacture which purchase small quantities of said articles of manufacture for 
personal use. / 

8. (Original) A method of selling articfes of manufacture according to claim 1 
wherein said potential purchasers comprise a mixture of: 



(1) resellers of said articles of manufacture which purchase large quantities of said 
articles of manufacture for resale; and 

(2) individual consumers on said articles of manufacture which purchase small 
quantities of said articles owmanufacture for personal use. 

9. (Original) A methop of selling articles of manufacture according to claim 1, 
wherein said electronics communication system is utilized to identify said plurality of 
article of manufacture by providing at least a product specification, quantities 
available, and a delivery date. 




13 

AMENDMENT IN RESPONSE TO 23 MAY 2003 OFFICE ACTION 



10. (Original) A method of selling articles of manufacture according/to claim 1, 
wherein said pricing milestones include certain natural milestones in/at least one of 
(a) said manufacturing stage and (b) said distribution stage, iiyfuding at least a 
plurality of pricing milestones selected from the following list o^pricing milestones: 

10 (Da design stage for an article of manufacture; 

(2) a pre-production stage for an article of manufacture; 

(3) a production stage for an article of manufactui^; 

(4) a packaging stage for an article of manufacture; 

(5) a packing-for-shipment stage for an articl^of manufacture; 
15 (6) a shipping stage for an article of manufacture; 

(7) a warehousing stage for an article of manufacture; and 

(8) an in-stock stage for an article of manufacture. 



20 11. (Original) A method of selling articles of manufacture, according to claim 1, 
wherein said articles of manufacture comprise at least one of: 

(1) a durable article; 

(2) a non-perishable artich£; 

(3) a processed, perishable article; 
25 (4) a processed commodity. 



12. (Original) A method of selling articles of manufacture, according to claim 1, 
wherein said articles pi manufacture are manufactured at production sites which 
are located remotelv/from said plurality of potential purchasers which are located at 
30 a plurality of consumption locations. 
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13. (Amended once) A method of selling articles of manufacture, yaccording to 
claim 1 , wherein said step of determining a separate price comprises 

(d) determining a separate price for each of said plurality of pricing milestones 
to establish a series of increasing, discrete prices for said selected ones of said 
plurality of articles of manufacture, with each discrete Efrice taking into account h 
gerrerat an increase in said commercial risk as said pricing milestones are experienced, 
wherein said series of increasing, discrete prices provide a corresponding incrementally 
decreasing discount in price to encourage and rewara early commercial commitments. 



14. (Original) A method of selling articles of manufacture, according to claim 1, 
wherein said electronic communication system utilizes a marketing interface to 
identify said plurality of articles of manufacture which comprises a plurality of 
cascading graphical user interfaces. 




15. (Original) A method of selling articles of manufacture, according to claim 14, 
wherein said marketing interface includes an affinity reward system for soliciting, 
receiving and rewarding input/from said plurality of potential purchasers concerning 
proposed articles of manufacture, and for aggregating said input. 



16. (Original) A method of selling articles of manufacture, according to claim 14, 
wherein said marketing interface includes a demand research model which solicits, 
receives, and aggregates interest from said plurality of potential purchasers in 
proposed articles/of manufacture. 
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17. (Original) A method of selling articles of manufacture, according to claim 16, 
wherein said aggregated input from said plurality of potential/f$urchasers is utilized 
in making make/don't make decisions for said proposed articles of manufacture. 



18. (Original) A method of selling articles of ntfanufacture, according to claim 16, 



saia pote 



wherein said aggregated input from sajcf potential purchasers is provided to 
potential manufacturers in order to^ssist them in making make/don't make 
decisions for said proposed articles j$f manufacture. 




19. (Original) A method of4elling articles of manufacture, according to claim 16, 
wherein said aggregated input from said plurality of potential purchasers is provided 
to potential manufapairers in-part in return for a production guarantee from 
potential manufacturers. 
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5 20. (Amended Once) A method of selling articles of manufacture, composing: 

(a) providing a trusted intermediary entity; 

(b) providing at least one data processing system which isnjnder the control of said 
10 trusted intermediary entity and which includes an electronic communication system 

which is available to a plurality of potential purchasers^ said articles of manufacture; 

(c) utilizing said trusted intermediary entity to/ qualify said plurality of potential 
purchasers for participation in commercial ^transactions utilizing said electronic 

15 communication system; 

(d) utilising said trusted intermediary tn ^ifientify a plurality nf art istes nf manufacture 
from a plurality of manufacturing entities; 

20 (e) utilizing said trusted intermediary tn negntiate a cnnditinnal nffer frnm earn nf said 
plurality nf manufacturing entities fnr each nf said plurality nf articles nf manufacture; 

/ \ 
(f) wherein each conditional^ffer specifies at least n ne price fnr each nf said plurality 



nf articles nf manufacture/and a minimum numher w hich must he nrdered hefnre said 
25 \ cnnditinnal nffer hecnmes hinding; 



(d) utilizing, said electronic cumm uniuatiun system tu i dent i fy a p l u r a li ty of a r t i cles uf 

— 7 ^ 

■ 3U IgJ-tet for selected ones of said plurality of articles of manufacture which are available 
for purchase, identifying a plurality of pricing milestones in at least one of (1) a 
manufacturing phase and (2) a distribution phase, which correspond gene r a ll y to an 
increase in commercial risk; 

17 
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ihltft determining a separate aggragata minimum nrdar nu mhpr and prinfi f&r each of 
said plurality of pricing milestones to establish a range of gene r a ll y ii Himfis i ng diffarpnt 
prices for said selected ones of said plurality of articles of manufacture, taking into 
account a general an increase in said commercial risk as said Dancing milestones are 
experienced, and providing a generally decreasing — d i K^nln ichang a in price to 
encourage and reward earty-fimely commercial nomm^fints and tn raduca thp 

commarcial risk fnr said plurality nf man ufacturing Pntitiak ; 



15 liHgt utilizing said electronic communication system to offer said selected ones of 
said plurality of articles of manufacture for sa\eno said plurality of potential purchasers 
at each of said plurality of pricing milestones^with said separate price; and 



20 



25 



iiUW utilizing said electronic communication system tn nffpr s aid plurality nf artidas 
nf manufacture for salft in thp f/rm nf a cnnditinnal of far and tn separately 
communicate with particular one^of said plurality of potential purchasers in nrdar ttttH 
to aggregate commercial commitments from said plurality of potential purchasers and 
[ to meet said separate aggrf*gata minimum nrdpr numhpr I f nr each of said pricing 
^milestones and thereby taking said cnnditinnal n ffar hinding upnn a particular 
manufacturing antity nf/a particular nna nf ^M ll i i uj ^n i d «h1hi; I hH nnnn nf caid plurality 



of articles of manufacture? 



(k) wherein fiacl/pricinq milestone cnrrespnnds tn a parind nf availahility in which 
costs of futiirfr&upply chain activities nr savings ralatad tn av/nidanca nf fiit ura supply 
30 chain activities ara raflpctpd in an nffar pricp. 
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5 21. (Original) A method selling articles of manufacture according/to claim 20, 
wherein said electronic communication system allows simultajreous and mass 
presentation of said plurality of articles of manufacture. 

22. (Original) A method of selling articles of manufactur^according to claim 20, 
10 wherein said electronic communication system comprises at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 

(4) an internet communication systemj/and 
15 (5) a hybrid television and internet communication system. 



20 



23. (Original) A method of selling ^fticles of manufacture according to claim 20, 
wherein said electronic communication system comprises an Internet site which may 
be accessed through the Internet. 



24. (Amended Once) A method of selling articles of manufacture according to claim 
20, wherein said electronic^communication system is available to potential purchasers 
that are pre-qualified by said trusted intermediary entity as being financially 
responsible lu the exlt^il necessary to fulfill a commitment to purchase said articles of 
25 manufacture. 




25. (Original) M method of selling articles of manufacturer according to claim 20 
wherein said potential purchasers comprise resellers of said articles of manufacture 
which purch/se large quantities of said articles of manufacture for resale. 



30 
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26. (Original) A method of selling articles of manufacture according tc/claim 20 
wherein said potential purchasers comprise individual consumers oj/said articles of 
manufacture which purchase small quantities of said articles ofyPnanufacture for 
personal use. 

27. (Original) A method of selling articles of manufacture according to claim 20 
wherein said potential purchasers comprise a mixture of: 

(1) resellers of said articles of manufactureM/vhich purchase large quantities of said 
articles of manufacture for resale; and 

(2) individual consumers of said/articles of manufacture which purchase small 
quantities of said articles of manufacture for personal use. 



28. (Original) A method of selling articles of manufacture according to claim 20, 
20 wherein said electronic communication system is utilized by said trusted 
intermediary entity tcyidentify said plurality of article of manufacture by providing at 
least a product specification, quantities available, and a projected delivery date. 
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29. (Original) A method of selling articles of manufacture according to claim 20, 
wherein said pricing milestones include certain natural milestones \x\A\ least one of 
(a) said manufacturing stage and (b) said distribution stage, induding at least a 
plurality of pricing milestones selected from the following list o^/pricing milestones: 

(1) a design stage for an article of manufacture; 

(2) a pre-production stage for an article of manufacture; 

(3) a production stage for an article of manufacture/ 

(4) a packaging stage for an article of manufacture; 

(5) a packing-for-shipment stage for an articlepf manufacture; 



^ / (6) a shipping stage for an article of manufacture; 

(7) a warehousing stage for an article of manufacture; and 

(8) an in-stock stage for an article of manufacture. 





30. (Original) A method of selling article^ of manufacture, according to claim 20, 
wherein said articles of manufacture cgmprise at least one of: 

(1) a durable article; 

(2) a non-perishable article; 

(3) a processed, perishableyarticle; 

(4) a processed commodity. 



31. (Original) A method of/selling articles of manufacture, according to claim 20, 
wherein said articles of manufacture are manufactured at production sites which 
are located remotely from said plurality of potential purchasers which are located at 
a plurality of consumption locations. 
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5 32. (Original) A method of selling articles of manufacture, according yS claim 20, 
wherein said step of determining a separate price comprises: 



10 



(f) determining a separate price for each of said plurality off pricing milestones 
to establish a series of increasing, discrete prices for said selected ones of said 
plurality of articles of manufacture, with each discrete price/taking into account a 
general increase in said commercial risk as said pricing milestones are experienced, 
wherein said series of increasing, discrete prices provide a corresponding incrementally 
decreasing discount in price to encourage and reward early commercial commitments. 



15 



33. (Original) A method of selling articles of manufacture, according to claim 20, 
wherein said electronic communication system utilizes a marketing interface to 
identify said plurality of articles of manufacture which comprises a plurality of 
cascading graphical user interfaces. 



20 



34. (Original) A method of selling articles dt manufacture, according to claim 33, 
wherein said marketing interface includes in affinity reward system for soliciting, 
receiving and rewarding input from said plurality of potential purchasers concerning 
proposed articles of manufacture, and for ^aggregating said input. 



25 



30 



35. (Original) A method of selling articles of manufacture, according to claim 33, 
wherein said marketing interface includes a demand research model which solicits, 
receives, and aggregates interest/from said plurality of potential purchasers in 
proposed articles of 
manufacture. 

36. (Original) A method of Celling articles of manufacture, according to claim 35, 
wherein said aggregated inpiflt from said plurality of potential purchasers is utilized in 
making make/don't make d/cisions for said proposed articles of manufacture. 

22 
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37. (Original) A method of selling articles of manufacture^according to claim 35, 
wherein said aggregated input from said potential purcjpdsers is provided to potential 
manufacturers in order to assist them in making jyi^ke/don't make decisions for said 
proposed articles of manufacture. 



10 38. (Original) A method of seNjiatf articles of manufacture, according to claim 35, 
wherein said aggregated inpj^rrom said plurality of potential purchasers is provided to 



potential manufacturer^ 
manufacturers. 



r seiupg ar 
, inrom saic 

^in-part in return for a production guarantee from potential 



15 
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5 39. (Amended once) A method of selling articles of manufacture, comprising: 

(a) providing a trusted intermediary entity; 

(b) providing an virtual exchange which allows for a relatively direct, aggregated, and 
10 moderated series of commercial interactions between a ofurality of manufacturers of 

articles of manufacture and a plurality of potential p/rchasers of said articles of 
manufacture, which is under control of said trusted intermediary entity , but which is 
utherwise a relatively di si r Her media Led comme r c i a l i nteract i on ; 

15 (c) providing at least one data processing system/which is under the control of said 
trusted intermediary entity and which includes an electronic communication system 
which is utilized to enable said virtual exchange and which is available to said 
plurality of manufacturers of said plurality of /articles of manufacture for offering for 
sale through said virtual exchange said plurality of articles of manufacture and to a 

20 plurality of potential purchasers of said plurality of articles of manufacture; 

(d) utilizing said trusted intermediary ^entity to qualify said plurality of potential 
purchasers for participation in commercial transactions utilizing said electronic 
communication system; 



25 



30 



(e) utilizing said trusted intermediary entity to obtain production guarantees from said 
plurality of manufacturers of said/plurality of articles of manufacture, in the form of a 
conditional offer each of which? is binding upon said plurality of manufacturers if an 
aggregate minimum number offorders is obtained in a predetermined amount of time ; 



(f) utilizing said electronic communication system of said virtual exchange to identify a 
plurality of articles of manufacture which are available for purchase by said plurality of 
potential purchasers through said virtual exchange; 



nr^i 
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5 39. (Amended once) A method of selling articles of manufacture, comprising: 

(a) providing a trusted intermediary entity; 

(b) providing an virtual exchange which allows for a relatively direct, aggregated, and 
10 moderated series of commercial interactions between plurality of manufacturers of 

articles of manufacture and a plurality of potential/purchasers of said articles of 
manufacture, which is under control of said trustednntermediary entity , but which i s 
utheiwise a relatively disinteiinediat ed uumme r uia l ^ i nteractiun ; 

15 (c) providing at least one data processing system which is under the control of said 
trusted intermediary entity and which includes an electronic communication system 
which is utilized to enable said virtual exchange and which is available to said 
plurality of manufacturers of said plurality of articles of manufacture for offering for 
sale through said virtual exchange said plurality of articles of manufacture and to a 

20 plurality of potential purchasers of saip plurality of articles of manufacture; 



(d) utilizing said trusted intermediary entity to qualify said plurality of potential 
purchasers for participation \xf commercial transactions utilizing said electronic 
communication system; 

\y 

A .... . 



25 



t4e) utilizing said trusted intermediary entity to obtain production guarantees from said 
plurality of manufacturersiof said plurality of articles of manufacture , in tha form nf a 
^conditional nfffir ear.h off which is hinriing upon said plurality nf manufacturers if an 
^ \ngrftaatft minimum numhar nf nrrtftrs is ohtainari in a predatarminaH amnnnt nf time ; 

30 

(f) utilizing said electronic communication system of said virtual exchange to identify a 
plurality of articlesyfof manufacture which are available for purchase by said plurality of 
potential purchasers through said virtual exchange; 

/ 24 
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(g) for selected ones of said plurality of articles of manufacture which are available for 
purchase, identifying a plurality of pricing milestones in at leasty^ne of (1) a 
manufacturing phase and (2) a distribution phase, which correspond generally to an 
increase in commercial risk; / 

(h) determining a separate price for each of said pluralit^f pricing milestones to 
establish a range of ymmiHlly iimiHHsiny chang in g prints for said selected ones of said 
plurality of articles of manufacture, taking into account H/yniiHral a nhang p i nc r ease in 
said commercial risk experienced by said plurality ofimanufacturers of said selected 
ones of said plurality of articles of manufacture^ as said pricing milestones are 
experienced, and providing a ymmrally HHtirHasinyj Hismnni in chang in g price to said 
plurality of potential purchasers to encourage and reward early commercial 
commitments and tn reduce nnmmftrnial risk ttf said plurality of manufacturers ; 



20 



(i) utilizing said electronic communication system of said virtual exchange to offer said 
selected ones of said plurality of articles of manufacture for sale to said plurality of 
potential purchasers at each of said plurality of pricing milestones with said separate 
price; nnd 



25 



30 



(j) utilizing said electronic communication system of said virtual exchange to 
separately communicate withyparticular ones of said plurality of potential purchasers 
and to aggregate commercial commitments from said particular ones of said plurality 
of potential purchasers fdr each of said pricing milestones in nrrter tn meat sairl 
aggregate minimum nurcroer of orders for and ihe i eby sb ll iny said selected ones of 
said plurality of articles/>f manufacture7;_and 



(k) wherein each nfining milestnnft rnrrespnnHs tn a pprinH nf avail ahility in which 
cnsts nf future supply chain activities nr savings related tn ax/niriance nf future supply 



25 
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(g) for selected ones of said plurality of articles of manufacture which are available for 
purchase, identifying a plurality of pricing milestones in at least cme of (1) a 
manufacturing phase and (2) a distribution phase, which correspond/generally to an 
increase in commercial risk; 

(h) determining a separate price for each of said plurality^ pricing milestones to 
establish a range of changing prices for said selected one^of said plurality of articles 
of manufacture, taking into account a change in said ccfmmercial risk experienced by 
said plurality of manufacturers of said selected ones'of said plurality of articles of 
manufacture as said pricing milestones are experienced, and providing a changing 

price to said plurality of potential purchasers to encourage and reward early 

/ 

commercial commitments and to reduce commercial risk to said plurality of 
manufacturers; 




(i) utilizing said electronic communication system of said virtual exchange to offer said 
selected ones of said plurality of articles of manufacture for sale to said plurality of 
potential purchasers at each of saic/plurality of pricing milestones with said separate 



price; 



(j) utilizing said electronicy^ommunication system of said virtual exchange to 
separately communicate with particular ones of said plurality of potential purchasers 



and to aggregate commercial commitments from said particular ones of said plurality 
of potential purchasers for each of said pricing milestones in order to meet said 
aggregate minimuiWnumber of orders for said selected ones of said plurality of 
articles of manufacture; and 



(k) wherein e^ch pricing milestone corresponds to a period of availability in which 
costs of future supply chain activities or savings related to avoidance of future supply 



ut^fe 
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rhain antivitips arp rpflprtpH in a n nffpr prirp 



(k) Whftrftin fiarih nrinnfl milpstonp rnrrpgpnnrls tpyS po r inH nf a\/ailahility in whinh 
HOSTS Of flltl i rft Slinnlv nhain antivitips nr gavinffgfrplatPH tn a voidant nf fnturp supply 
^° chain antivitias arp rpflprtarl in a n nffar prir 
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5 chain activities are reflected in an offer price. 



(k) wherein each pricing milestone corresoprras to a period of availability in which 
costs of future supply chain activit^es^r^avings related to avoidance of future supply 
10 chain activities are reflected in arr^offer price. 
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5 40. (Original) A method selling articles of manufacture according to clatfri 39, wherein 
said electronic communication system allows simultaneous and mass presentation of 
said plurality of articles of manufacture. 

41. (Original) A method of selling articles of manufacture according to claim 39, 
10 wherein said electronic communication system comprises at least one of: 



(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 
15 (4) an internet communication system; and 

(5) a hybrid television and interne^communication system. 

42. (Original) A method of selling articles of manufacture according to claim 39, 
wherein said electronic communication system comprises an internet site which may 
20 be accessed through the Intenret. 



nteryBt. 



43. (Original) A metho<f of selling articles of manufacture according to claim 39, 
wherein said electronic^communication system is available to potential purchasers that 
are pre-qualified as being financially responsible to the extent necessary to fulfill a 
25 commitment to purchase said articles of manufacture. 



44. (Original) /A method of selling articles of manufacturer according to claim 39 
wherein saicr potential purchasers comprise resellers of said articles of manufacture 
which purchase large quantities of said articles of manufacture for resale. 

30 
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5 40. (Original) A method selling articles of manufacture according t</claim 39, wherein 
said electronic communication system allows simultaneous an^/mass presentation of 
said plurality of articles of manufacture. 

41. (Original) A method of selling articles of manufacture according to claim 39, 
10 wherein said electronic communication system compjtfses at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 
15 (4) an internet communication system; and 

(5) a hybrid television and internet communication system. 

42. (Original) A method of selling articles of manufacture according to claim 39, 
wherein said electronic communication system comprises an internet site which may 

20 be accessed through the Internet. 

43. (Original) A method ,of selling articles of manufacture according to claim 39, 
wherein said electronic communication system is available to potential purchasers that 
are pre-qualified as bejng financially responsible to the extent necessary to fulfill a 

25 commitment to purchase said articles of manufacture. 

/ 

44. (Original) M method of selling articles of manufacturer according to claim 39 

/ 

wherein said potential purchasers comprise resellers of said articles of manufacture 
which purchase large quantities of said articles of manufacture for resale. 

30 
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5 45. (Original) A method of selling articles of manufacture accpfding to claim 39 
wherein said potential purchasers comprise individual consumers of said articles of 
manufacture which purchase small quantities of said articles of manufacture for 
personal use. 

10 46. (Original) A method of selling articles of/manufacture according to claim 39 
wherein said potential purchasers comprise a ^mixture of: 



(1) resellers of said articles of manufacture which purchase large quantities of said 

/ 

articles of manufacture for resale; ar 



15 



(2) individual consumers of ysaid articles of manufacture which purchase small 
quantities of said articles ofymanufacture for personal use. 



20 



25 



47. (Original) A m^hod of selling articles of manufacture according to claim 39, 
wherein said elec^onic communication system is utilized to identify said plurality of 
article of manufacture by providing at least a product specification, quantities 
available, ancra projected delivery date. 
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45. (Original) A method of selling articles of manufacture acceding to claim 39 
wherein said potential purchasers comprise individual consumes of said articles of 
manufacture which purchase small quantities of said ar#oes of manufacture for 
personal use. 

46. (Original) A method of selling articles of n^nufacture according to claim 39 
wherein said potential purchasers comprise a mixture of: 

(1) resellers of said articles of manufacture which purchase large quantities of said 
articles of manufacture for resale; ancL 

(2) individual consumers of said articles of manufacture which purchase small 
quantities of said articles of manufacture for personal use. 




s of mi 

/ 



47. (Original) A method of selling articles of manufacture according to claim 39, 

wherein said electronic communication system is utilized to identify said plurality of 
/ 

article of manufacture by providing at least a product specification, quantities 
available, and a projected delivery date. 
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5 48. (Original) A method of selling articles of manufacture according to claim 39, 
wherein said pricing milestones include certain natural milestonesJn at least one of (a) 
said manufacturing stage and (b) said distribution stage, inclugfing at least a plurality 
of pricing milestones selected from the following list of pricing milestones: 

10 (Da design stage for an article of manufacture; 

(2) a pre-production stage for an article of manufacture; 
j (3) a production stage for an article of mapfufacture; 

(4) a packaging stage for an article of manufacture; 

(5) a packing-for-shipment stage for an article of manufacture; 
15 (6) a shipping stage for an article of manufacture; 

(7) a warehousing stage for an apticle of manufacture; and 

(8) an in-stock stage for an article of manufacture. 



20 49. (Original) A method of selling articles of manufacture, according to claim 39, 
wherein said articles of manufacture comprise at least one of: 



(1) a durable article; 

(2) a non-perishable article; 

25 (3) a processed, perishable article; 

(4) a processed commodity. 



50. (Original) A method of selling articles of manufacture, according to claim 39, 
wherein saicp articles of manufacture are manufactured at production sites which are 
30 located remotely from said plurality of potential purchasers which are located at a 
plurality pf consumption locations. 



29 

AMENDMENT IN RESPONSE TO 23 MAY 2003 OFFICE ACTION 



5 



48. (Original) A method of selling articles of manufacture according to claim 39, 
wherein said pricing milestones include certain natural milestones ir/at least one of (a) 
said manufacturing stage and (b) said distribution stage, including at least a plurality 
of pricing milestones selected from the following list of pricina^milestones: 

10 (Da design stage for an article of manufacture; 

(2) a pre-production stage for an article of manufacture; 

(3) a production stage for an article of manufacture; 

(4) a packaging stage for an article of manufacture; 

(5) a packing-for-shipment stage for an/article of manufacture; 

(6) a shipping stage for an article of manufacture; 

(7) a warehousing stage for an artpe of manufacture; and 

(8) an in-stock stage for an article of manufacture. 



20 49. (Original) A method of selling articles of manufacture, according to claim 39, 



15 



sell 

wherein said articles of manufacture comprise at least one of: 



(1) a durable article: 

(2) a non-perishable article; 

25 (3) a processed/)erishable article; 

(4) a processed commodity. 



50. (Original) Af method of selling articles of manufacture, according to claim 39, 
wherein said afrticles of manufacture are manufactured at production sites which are 
30 located reniotely from said plurality of potential purchasers which are located at a 
plurality of consumption locations. 
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5 



51 . (Original) A method of selling articles of manufacture, according toyfclaim 39, 
wherein said step of determining a separate price comprises: 



(h) determining a separate price for each of said plurality pi pricing milestones 
to establish a series of increasing, discrete prices for said ^selected ones of said 

10 plurality of articles of manufacture, with each discrete pricfe taking into account a 
general increase in said commercial risk to said plurality^ of manufacturers of said 
selected ones of said plurality of articles of manufactures said pricing milestones are 
experienced, wherein said series of increasing, discrete prices provide a corresponding 
incrementally decreasing discount in price to said Eflurality of potential purchasers to 

15 encourage and reward early commercial commitments. 



52. (Original) A method of selling articles^of manufacture, according to claim 39, 
wherein said electronic communication system of said virtual exchange utilizes a 
marketing interface to identify said plurality of articles of manufacture which 
20 comprises a plurality of cascading graphical user interfaces. 



/ 



[ 53. (Original) A method of selling articles of manufacture, according to claim 52, 
wherein said marketing interfacp includes an affinity reward system for soliciting, 
receiving and rewarding inpuyfrom said plurality of potential purchasers concerning 
25 proposed articles of manufacture, and for aggregating said input. 



54. (Original) A methop of selling articles of manufacture, according to claim 52, 
wherein said marketing interface of said virtual exchange includes a demand 
research model which solicits, receives, and aggregates interest from said plurality 
30 of potential purchasers in proposed articles of manufacture. 
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5 51 . (Original) A method of selling articles of manufacture, according t^claim 39, 
wherein said step of determining a separate price comprises: 



(h) determining a separate price for each of said plurajffy of pricing milestones 
to establish a series of increasing, discrete prices for s^id selected ones of said 
plurality of articles of manufacture, with each discrete' price taking into account a 
general increase in said commercial risk to said plurality of manufacturers of said 
selected ones of said plurality of articles of manufacture as said pricing milestones are 
experienced, wherein said series of increasing, discrete prices provide a corresponding 



10 



incrementally decreasing discount in price to'said plurality of potential purchasers to 
15 encourage and reward early commercial commitments. 



52. (Original) A method of selling articles of manufacture, according to claim 39, 
wherein said electronic communication system of said virtual exchange utilizes a 
marketing interface to identifW'said plurality of articles of manufacture which 

20 comprises a plurality of cascading graphical user interfaces. 

53. (Original) A methoc^>f selling articles of manufacture, according to claim 52, 
wherein said marketing/interface includes an affinity reward system for soliciting, 
receiving and rewarding input from said plurality of potential purchasers concerning 

25 proposed articles oj^nanufacture, and for aggregating said input. 

54. (Original) m method of selling articles of manufacture, according to claim 52, 
wherein saief marketing interface of said virtual exchange includes a demand 
research model which solicits, receives, and aggregates interest from said plurality 

30 of potential purchasers in proposed articles of manufacture. 
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55. (Original) A method of selling articles of manufactup^f according to claim 54, 
wherein said aggregated input from said plurality of potential purchasers is utilized by 
said plurality of manufacturers in making make/donXmake decisions for said proposed 
articles of manufacture. 



56. (Original) A method of selling articles of manufacture, according to claim 54, 
wherein said aggregated input faom said plurality of potential purchasers is provided 
to potential manufacturers ij^part in return for a production guarantee from 
potential manufacturers. 
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55. (Original) A method of selling articles of manufactur^according to claim 54, 
wherein said aggregated input from said plurality of ppt^ntial purchasers is utilized by 
said plurality of manufacturers in making make/dprft make decisions for said proposed 
articles of manufacture. 

56. (Original) A method of seMJ^^fg articles of manufacture, according to claim 54, 
wherein said aggregated input from said plurality of potential purchasers is provided 
to potential manufacturers in-part in return for a production guarantee from 
potential manufacturers. 
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5 57. (New) A method of selling articles of manufacture, comprising: 

(a) providing an electronic communication system which is sfvailable to a plurality of 
potential purchasers of said articles of manufacture; 

10 (b) utilizing said electronic communication system to identify a plurality of articles of 
manufacture which are available for purchase by saicr plurality of potential purchasers; 

(c) for selected ones of said plurality of articles pf manufacture which are available for 
purchase, identifying at least one pricing milestone in each of (1) a manufacturing 

15 phase and (2) a distribution phase, which ^correspond to an increase in commercial 
risk; 

(d) determining a separate price for each pricing milestone to establish an increasing 
price for said selected ones of said yplurality of articles of manufacture, taking into 

20 account a change in said commercial risk as said pricing milestones are experienced, 

/ 

and providing a changing price to encourage and reward timely commercial 
commitments relative to a production cycle for said selected ones of said plurality of 
articles of manufacture; 

25 (e) utilizing said electronic communication system to offer said selected ones of said 
plurality of articles of manufacture for sale to said plurality of potential purchasers at 
each of said pricing milestones with said separate price; 



30 



(f) utilizing said electronic communication system to separately communicate with 
particular ones of&aid plurality of potential purchasers and to aggregate commercial 
commitments frcfm said plurality of potential purchasers for each of said pricing 
milestones and/thereby selling said selected ones of said plurality of articles of 
manufacture; and 
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10 



(g) wherein each pricing milestone corresponds to a period oKavailability in which 
costs of future supply chain activities or savings related to ^f^oidance of future supply 
chain activities are reflected in an offer price. 
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5 58. (New) A method selling articles of manufacture according to cl^lm 57, wherein 
said electronic communication system allows simultaneous and/mass presentation 
of said plurality of articles of manufacture. 

59. (New) A method of selling articles of manufacture according to claim 58, 
10 wherein said electronic communication system comprj^es at least one of: 

(1) a local area network; 

(2) a wide area network; 
I (3) a cable system; 

15 (4) an internet communication syste^n; and 

(5) a hybrid television and internet,communication system. 



60. (New) A method of selling articles of manufacture according to claim 58, 



20 wherein said electronic communication system comprises an Internet site which 
may be accessed through the Internet. 



61 . (New) A method of selling articles of manufacture according to claim 57, 



wherein said electronic communication system is available to potential purchasers 
that are pre-qualified as/being financially responsible to the extent necessary to 
fulfill a commitment to'purchase said articles of manufacture. 



62. (New) A method of selling articles of manufacturer according to claim 57, 
wherein said potential purchasers comprise resellers of said articles of manufacture 
30 which purchase large quantities of said articles of manufacture for resale. 
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63. (New) A method of selling articles of manufacture according to claim 57 
wherein said potential purchasers comprise individual copfsumers of said articles of 
manufacture which purchase small quantities of said,dfticles of manufacture for 

/ 

64. (New) A method of selling articles of manufacture according to claim 57 

/ 

wherein said potential purchasers comprise a mixture of: 



(1) resellers of said articles of manufacture which purchase large quantities of said 
articles of manufacture for resalef and 



(2) individual consumers ^of said articles of manufacture which purchase small 
quantities of said articles of manufacture for personal use. 



65. (New) A method of selling articles of manufacture according to claim 57, 
wherein said electronic communication system is utilized to identify said plurality of 
article of manufacture by providing at least a product specification, quantities 
available, and a ^delivery date. 
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66. (New) A method of selling articles of manufacture according/to claim 57, 
wherein said pricing milestones include certain natural milestones in/at least one of 
(a) said manufacturing stage and (b) said distribution stage, including at least a 
plurality of pricing milestones selected from the following list pricing milestones: 

(1) a design stage for an article of manufacture; 

(2) a pre-production stage for an article of manufacture; 

(3) a production stage for an article of manufacture; 

(4) a packaging stage for an article of manufacture; 

(5) a packing-for-shipment stage for an article of manufacture; 

(6) a shipping stage for an article of manufacture; 

(7) a warehousing stage for an article or manufacture; and 

(8) an in-stock stage for an article of manufacture. 



67. (New) A method of selling articles/of manufacture, according to claim 57, 
wherein said articles of manufacture pomprise at least one of: 

(1 ) a durable article; 

(2) a non-perishable article;^ 

(3) a processed, perishable article; 

(4) a processed commodity. 

68. (New) A method o^selling articles of manufacture, according to claim 57, 
wherein said articles ofnrianufacture are manufactured at production sites which 
are located remotely ifom said plurality of potential purchasers which are located at 
a plurality of consumption locations. 
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5 69. (New) A method of selling articles of manufacture, accordir}g to claim 57, 
wherein said step of determining a separate price comprises: 

(d) determining a separate price for each oj/said pricing milestones to 
establish a series of increasing, discrete prices for said^elected ones of said plurality 
10 of articles of manufacture, with each discrete price taking into account an increase in 
said commercial risk as said pricing milestones ar^experienced, wherein said series of 
increasing, discrete prices provide a corresponding incrementally decreasing discount 

in price to encourage and reward early commercial commitments. 

1 

15 70. (New) A method of selling articles af manufacture, according to claim 57, 
wherein said electronic communicationysystem utilizes a marketing interface to 
identify said plurality of articles of manufacture which comprises a plurality of 
cascading graphical user interfaces. 



20 71. (New) A method of selling articles of manufacture, according to claim 70, 
wherein said marketing interface includes an affinity reward system for soliciting, 
receiving and rewarding inpu^ffrom said plurality of potential purchasers concerning 
proposed articles of manufacture, and for aggregating said input. 



25 72. (New) A method , of selling articles of manufacture, according to claim 70, 
wherein said marketing interface includes a demand research model which solicits, 
receives, and aggregates interest from said plurality of potential purchasers in 
proposed articles o/manufacture. 



30 
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73. (New) A method of selling articles of manufacture, accopdfng to claim 72, 
wherein said aggregated input from said plurality of potential purchasers is utilized 
in making make/don't make decisions for said proposes articles of manufacture. 



10 



74. (New) A method of selling articles of manufacture, according to claim 72, 
wherein said aggregated input from said potential purchasers is provided to 
potential manufacturers in order to assis^/them in making make/don't make 
decisions for said proposed articles of/manufacture. 



15 



75. (New) A method of selling^ articles of manufacture, according to claim 72, 
wherein said aggregated inputyrrom said plurality of potential purchasers is provided 
to potential manufacturers/in-part in return for a production guarantee from 
potential manufacturers. 
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5 76. (New) A method of selling articles of manufacture, comprising: 

(a) providing a trusted intermediary entity; 

(b) providing an virtual exchange which allows for a relatively direct, aggregated, and 
0 moderated series of commercial interactions between a plurality of manufacturers of 

articles of manufacture and a plurality of potential purchasers of said articles of 
manufacture, which is under control of said trusted intermediary entity; 

/ 

(c) providing at least one data processing system/which is under the control of said 
5 trusted intermediary entity and which includes an electronic communication system 

which is utilized to enable said virtual exchange and which is available to said 
plurality of manufacturers of said plurality of articles of manufacture for offering for 



sale through said virtual exchange said p^irality of articles of manufacture and to a 
plurality of potential purchasers of said plurality of articles of manufacture; 

■ / 

(d) utilizing said trusted intermedia^ entity to qualify said plurality of potential 

U * 

purchasers for participation in commercial transactions utilizing said electronic 

communication system; 




(e) utilizing said trusted intermediary entity to obtain production guarantees from said 
plurality of manufacturers oysaid plurality of articles of manufacture, in the form of a 
conditional offer which obligates each of said plurality of manufacturers to produce 
and sell a particular one^c/f said plurality of articles of manufacture at a plurality of 
predetermined production lot cycle milestone prices provided that an aggregate 
minimum number of orders is received through said virtual exchange in advance of 



occurrence of each^rticular production lot cycle milestone; 

(f) utilizing said electronic communication system of said virtual exchange to identify a 
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5 plurality of articles of manufacture which are available for purchase by pB\d plurality of 
potential purchasers through said virtual exchange; 

(g) for selected ones of said plurality of articles of manufactureA/hich are available for 
purchase, identifying a plurality of production lot cycle milestone prices in at least one 

10 of (1) a manufacturing phase and (2) a distribution phas^/which correspond generally 
to an increase in commercial risk; 

(h) through prior arrangements between said trusted intermediary entity and said 
plurality of manufacturers, determining a separate price for each of said plurality of 

15 production lot cycle milestone prices to establish a range of changing prices for said 
selected ones of said plurality of articles of^manufacture, taking into account a change 
in said commercial risk experienced by said plurality of manufacturers of said selected 
ones of said plurality of articles of maniiifacture as said production lot cycle milestone 
milestones are experienced, and providing a changing price to said plurality of 

20 potential purchasers to encourage and reward timely commercial commitments and to 
minimize commercial risk to said plurality of manufacturers; 

(i) utilizing said electronic communication system of said virtual exchange to offer said 
selected ones of said plurality of articles of manufacture for sale to said plurality of 

25 potential purchasers at each of said plurality of production lot cycle milestone prices 
with said separate price/ and 



(j) utilizing said electronic communication system of said virtual exchange to 

/ 

separately comrnunicate with particular ones of said plurality of potential purchasers 
30 and to aggregate commercial commitments from said particular ones of said plurality 
of potential purchasers for each of said production lot cycle milestone prices and 



thereby exceed said aggregated minimum number of orders for said selected ones of 
said plurality of articles of manufacture and triggering said conditional offer . 
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77. (New) A method selling articles of manufacture according to claim /k, wherein 
said electronic communication system allows simultaneous and mass jsiresentation of 
said plurality of articles of manufacture. 

10 78. (New) A method of selling articles of manufacture according to claim 76, 
wherein said electronic communication system comprises at l^ast one of: 

(1) a local area network; 

(2) a wide area network; 
15 (3) a cable system; 

(4) an internet communication system; and, 

(5) a hybrid television and internet communication system. 





20 79. (New) A method of selling articles of manufacture according to claim 76, wherein 
said electronic communication system comprises an internet site which may be 
accessed through the Internet. 



80. (New) A method of selling articles of manufacturer according to claim 76 wherein 

/ 

25 said potential purchasers comprise resellers of said articles of manufacture which 
purchase large quantities ofisaid articles of manufacture for resale. 



81. (New) A method off selling articles of manufacture according to claim 76 wherein 
said potential purchasers comprise individual consumers of said articles of 
30 manufacture which ^purchase small quantities of said articles of manufacture for 
personal use. 
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5 82. (New) A method of selling articles of manufacture according to clair^f 76 wherein 
said potential purchasers comprise a mixture of: 

(1) resellers of said articles of manufacture which purchase large quantities of said 
articles of manufacture for resale; and 



10 



(2) individual consumers of said articles of manufactt/re which purchase small 
quantities of said articles of manufacture for personal use^ 

7 

83. (New) A method of selling articles of manufacture according to claim 76, wherein 
15 said electronic communication system is utilized to identify said plurality of article of 
manufacture by providing at least a product specification, quantities available, and a 
projected delivery date. ^ 



20 84. (New) A method of selling articles of /manufacture according to claim 76, wherein 
said pricing milestones include certain natural milestones in at least one of (a) said 
manufacturing stage and (b) said distribution stage, including at least a plurality of 
pricing milestones selected from the following list of pricing milestones: 

/ 

25 (1 ) a design stage for an article of manufacture; 

(2) a pre-production stag^for an article of manufacture; 

(3) a production stage for/an article of manufacture; 

(4) a packaging stage fof an article of manufacture; 

(5) a packing-for-shipment stage for an article of manufacture; 



30 (6) a shipping stage for an article of manufacture; 

I 

(7) a warehousing stage for an article of manufacture; and 

(8) an in-stock stag/ for an article of manufacture. 
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85. (New) A method of selling articles of manufacture, ^cording to claim 76, 
wherein said articles of manufacture comprise at least one, 

(1) a durable article; 
10 (2) a non-perishable article; 

(3) a processed, perishable article; 

(4) a processed commodity. 



86. (New) A method of selling articles of manufacture, according to claim 76, 
15 wherein said articles of manufacture are manufactured at production sites which are 
located remotely from said plurality/of potential purchasers which are located at a 



/ plurality of consumption locations. 



87. (New) A method of selling articles of manufacture, according to claim 76, 
20 wherein said step of determining a separate price comprises: 



(h) determining a^separate price for each of said plurality of pricing milestones 
to establish a series of different, discrete prices for said selected ones of said plurality 
of articles of manufacture, with each discrete price taking into account a general 
change in said commercial risk to said plurality of manufacturers of said selected ones 



25 



uiidnye in saia commercial nsK to saia plurality or manufacturers ot said selected ones 

of said plurality ofyarticles of manufacture as said pricing milestones are experienced, 

wherein said series of increasing, discrete prices provide a corresponding incrementally 
f 

changing price^to said plurality of potential purchasers to encourage and reward timely 
commercial cbmmitments. 



30 
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5 88. (New) A method of selling articles of manufacture, accofrling to claim 76, 
wherein said electronic communication system of said virtual exchange utilizes a 
marketing interface to identify said plurality of articles/ of manufacture which 
comprises a plurality of cascading graphical user interfaced 

7 

10 89. (New) A method of selling articles of marujfacture, according to claim 88, 
wherein said marketing interface includes an^^ffinity reward system for soliciting, 
| receiving and rewarding input from said plurality of potential purchasers concerning 
proposed articles of manufacture, and for aggregating said input. 

15 90. (New) A method of selling article's of manufacture, according to claim 88, 
wherein said marketing interface o/said virtual exchange includes a demand 

research model which solicits, receives, and aggregates interest from said plurality 

/ 

of potential purchasers in proposed articles of manufacture. 

/ 



20 
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5 91 . (New) A method of selling articles of manufacture, comprisinc 

(a) providing an electronic communication system which is §#ailable to a plurality of 
potential purchasers of said articles of manufacture; 

10 (b) utilizing said electronic communication system to Identify a plurality of articles of 
manufacture, from a plurality of manufacturing entities, which are available for 
purchase by said plurality of potential purchasers; 



/ 



(c) for selected ones of said plurality of articlesyof manufacture which are available for 
15 purchase, identifying a plurality of pricing nryfestones in at least one of the following 
supply chain phases, which correspond to changes in commercial risk, cost, or 
opportunity: 

(1) a product idea stage for an article of manufacture; 
20 (2) a design stage for an articleyof manufacture; 

(3) a pre-production stage for/an article of manufacture; 

(4) a production stage for an/article of manufacture; 

(5) a packaging stage for an article of manufacture; 

(6) a packing-for-shipmen/stage for an article of manufacture; 
25 (7) a shipping stage for an article of manufacture; 

(8) a warehousing stage for an article of manufacture; and 

(9) an in-stock stage/or an article of manufacture; 



(d) through prior arrangement with said plurality of manufacturing entities, determining 
30 a separate price for each of said plurality of pricing milestones to establish a range of 



different prices for said selected ones of said plurality of articles of manufacture, 
taking into account/a change in said commercial risk, cost or opportunity as said 
pricing milestones ^re experienced, and providing a changing in price to encourage 
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5 



and reward timely commercial commitments and to reduce the commercial risk to said 
plurality of manufacturing entities; 



(e) utilizing said electronic communication system to make conditional offers of said 
selected ones of said plurality of articles of manufacture yfor sale to said plurality of 
10 potential purchasers at each of said plurality of pricingymilestones with said separate 
price, with said conditional offers specifying at least a minimum number of articles 
which must be ordered in aggregate before thy^conditional offer becomes binding 
upon a manufacturing entity; 

15 (f) utilizing said electronic communication system to separately communicate with 

particular ones of said plurality of potential purchasers and to aggregate commercial 

commitments from said plurality of/potential purchasers for each of said pricing 

/ 

milestones and thereby selling said selected ones of said plurality of articles of 
manufacture; and 

20 




25 



(g) wherein said potential purchasers shall be qualified in a sufficiently small 

geographic delivery area' in order to make pricing of said plurality of articles of 

/ 

manufacture economically attractive in part through realizing the benefit of economies 
of scale in freight apd/or delivery cost inside said sufficiently small geographic delivery 
area. 
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5 92. (New) A method selling articles of manufacture according to clain/91, wherein 
said electronic communication system allows simultaneous and mass presentation 
of said plurality of articles of manufacture. 

93. (New) A method of selling articles of manufacture/according to claim 92, 
10 wherein said electronic communication system comprise§/at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 

(4) an internet communication system; and' 
15 (5) a hybrid television and internet communication system. 

94. (New) A method of selling article! of manufacture according to claim 92, 
wherein said electronic communication system comprises an Internet site which 
may be accessed through the Intern^ 

20 




95. (New) A method of selling articles of manufacture according to claim 91, 
wherein said electronic communication system is available to potential purchasers 
that are pre-qualified as be\ng financially responsible to the extent necessary to 
fulfill a commitment to ^purchase said articles of manufacture, and which are 
25 organizationally related/Or geographically related such that said geographic delivery 



area is sufficiently small to minimize the freight or delivery component of landed 
costs. 
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5 96. (New) A method of selling articles of manufacturer according/fo claim 91 
wherein said potential purchasers comprise resellers of said articles/of manufacture 
which purchase large quantities of said articles of manufacture for resale, and 
wherein said resellers are either organizationally related or geographically related 
such that said geographic delivery area is sufficiently smal/to minimize freight or 
10 delivery components of landed costs. 

97. (New) A method of selling articles of manufacture according to claim 91 
wherein said potential purchasers comprise individual consumers of said articles of 
manufacture which purchase small quantities pf said articles of manufacture for 
15 personal use. 



/ 




98. (New) A method of selling articles of manufacture according to claim 91 
further comprising: 



(h) wherein said potential purchasers comprise a mixture of: 

20 (D resellers of said articles/of manufacture which purchase sufficiently large 

quantities of said articles of manufacture for resale; and 

(2) individual consumers/of said articles of manufacture which purchase small 
quantities of said articles of manufacture for personal use; and 

25 (i) wherein said resellers are in a sufficiently small geographic delivery area in order to 
make pricing of said plurality of articles of manufacture economically attractive in part 
through realizing the Benefit of economies of scale in freight and/or delivery cost 
inside said sufficiently small geographic delivery area; and 
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5 (j) wherein said potential purchasers are organizationally related or geographically 
related such that said geographic delivery area is sufficiently small to lyfinimize the 
freight or delivery component of landed costs. 

99. (New) A method of selling articles of manufacture according to claim 91, 
wherein said electronic communication system is utilized to identify said plurality of 

10 article of manufacture by providing at least a product specification, quantities 
available, delivery date, and region or destination for delivery and/or delivery route. 

100. (New) A method of selling articles of manufacture, according to claim 91, 
wherein said potential purchasers are pre-qualif iedysuch that the cost of delivery 

I 5 from a production or consolidation location is known in advance and said potential 
purchaser group size is coordinated to meet/ logistical, cost, and operational 

| constraints which may be imposed by third-party service providers such as freight 
haulers, freight forwarders, and ocean carriers/ 



20 101. (New) A method of selling articles^of manufacture, according to claim 91, 
wherein said articles of manufacture y/re manufactured at production sites or 
consolidated for shipment at consolidation sites which are located remotely from 
said plurality of potential purchasers yvhich are located at a plurality of consumption 
locations. 



25 



102. (New) A method of selling articles of manufacture, according to claim 91, 
wherein said step of determining a separate price comprises: 



(d) determining a separate price for each of said plurality of pricing milestones to 
establish a series of differen/discrete prices for said selected ones of said plurality of 
30 articles of manufacture, with each discrete price taking into account a change in said 
commercial risk, cost or/opportunity as said pricing milestones are experienced, 

wherein said series of different discrete prices provide a corresponding incrementally 
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103. (New) A method of selling articles of manufacture, according to claim 91, 
wherein said electronic communication system utilizes a marketing interface to 
identify said plurality of articles of manufacture which comprises a plurality of 
cascading graphical user interfaces. / 

104. (New) A method of selling articles of manufacture^ according to claim 93, 
wherein said marketing interface includes an affinity reward system for soliciting, 
receiving and rewarding input from said plurality of potential purchasers concerning 
proposed articles of manufacture, and for aggregating said input. 

105. (New) A method of selling articles ofitianufacture, according to claim 104, 
further comprising: / 

(h) wherein said marketing interface includes a demand research model which 
solicits, receives, and aggregates interest from said plurality of potential purchasers 
in proposed articles of manufacture; and 



(i) wherein said marketing interface includes a listing of potential product features, 
and a means for registering preference for one or a combination of features at a 
given price. / 

106. (New) A method o^elling articles of manufacture, according to claim 104, 
wherein said aggregated/input from said plurality of potential purchasers is utilized 
in making make/don't make decisions for said proposed articles of manufacture. 
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107. (New) A method of selling articles of manufacture, according to claim 105, 
wherein said aggregated input from said potential purchasers is provided to 
potential manufacturers in order to assist them in majdng make/don't make 
decisions for said proposed articles of manufacture. 



10 108. (New) A method of selling articles of manufacture, according to claim 105, 
wherein said aggregated input from said plurality of potential purchasers is provided 
to potential manufacturers in-part in jjeturn for a production guarantee from 
potential manufacturers. 



15 109 (New) A method of selling^articles of manufacture according to claim 103, 
wherein said aggregated input^om said plurality of potential purchasers is utilized to 

| determine the economic ^ability of direct container sales of a given item in a 
sufficiently small geographic area in order to make pricing of said plurality of articles 
of manufacture economically. 

20 / 
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5 110. (New) A method of selling articles of manufacture, comprising: 

(a) providing a trusted intermediary entity; 

(b) providing at least one data processing system which is ^under the control of said 
10 trusted intermediary entity and which includes an electronic communication system 

which is available to a plurality of potential purchasers of said articles of manufacture; 

7 

(c) utilizing said trusted intermediary entity to qualify said plurality of potential 

/ 

purchasers for participation in commercial transactions utilizing said electronic 
15 communication system; 

(d) wherein said potential purchasers shall be /qualified in at least one of the following 
respects: / 

(1) said potential purchasers are located in a sufficiently small geographic 
20 delivery area in order to make pricing of said plurality of articles of manufacture 

economically attractive in part through realizing the benefit of economies of 
scale in freight and/or deliver^ cost inside said sufficiently small geographic 
delivery area; 

(2) said potential purchasers are pre-qualified as being financially 



a ' 



25 responsible to the extent necessary to fulfill a commitment to purchase said 

articles of manufacture; arid 

(3) said potential purchasers are organizationally related or geographically 
related such that safid geographic delivery area is sufficiently small to 



minimize the freighter delivery component of landed costs. 



30 



(e) utilizing said trusted' intermediary to identify a plurality of articles of manufacture 
from a plurality of manufacturing entities; 
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5 

(f) utilizing said trusted intermediary to arrange a conditional offer f roof each of said 
plurality of manufacturing entities for each of said plurality of articles^ manufacture; 

(g) wherein each conditional offer specifies at least one price foiVeach of said plurality 
10 of articles of manufacture and a minimum number which must/be ordered before said 

conditional offer becomes binding; 

(h) for selected ones of said plurality of articles of manufacture which are available 
for purchase, identifying a plurality of pricing milestones in at least one of the 

15 following supply chain milestones, which correspond/to a change in commercial risk, 
cost or opportunity 




| (1)a product idea stage for an article of manufacture; 

(2) a design stage for an article of manufacture; 
20 (3) a pre-production stage for an articl^of manufacture; 

(4) a production stage for an article of manufacture; 

(5) a packaging stage for an article of manufacture; 

(6) a packing-for-shipment stage for an article of manufacture; 

(7) a shipping stage for an articled manufacture; 

25 (8) a warehousing stage for an article of manufacture; and 

(9) an in-stock stage for an article of manufacture. 




(i) determining a separate aggregate minimum order number and price for each of 
said plurality of pricing milestones to establish a range of changing prices for said 
30 selected ones of said pluralit^>f articles of manufacture, taking into account a change 
in said commercial risk, cost or opportunity as said pricing milestones are experienced, 
and providing a changing/discount in price to encourage and reward timely commercial 
commitments and to reduce the commercial risk for said plurality of manufacturing 
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entities; 

(j) utilizing said electronic communication system to offej^aid selected ones of said 
plurality of articles of manufacture for sale to said plurality of potential purchasers at 
each of said plurality of pricing milestones with saickseparate price; and 



(k) utilizing said electronic communication system to offer said plurality of articles of 

/ 

manufacture for sale in the form of a conditional offer and to separately communicate 
I with particular ones of said plurality df potential purchasers in order to aggregate 

commercial commitments from said/plurality of potential purchasers and to meet said 

jo 

15 separate aggregate minimum order number for each of said pricing milestones and 
thereby making said conditional' offer binding upon a particular manufacturing entity of 
a particular one of said plurality of articles of manufacture. 
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111. (New) A method selling articles of manufacture according to claim 110, 
wherein said electronic communication system allows controlled and password 
protected access to said plurality of articles of manufacture. 

112. (New) A method of selling articles of/nanufacture according to claim 110, 
wherein said electronic communication system comprises at least one of: 

(1) a local area network; / 

(2) a wide area network; / 

(3) a cable system; / 

(4) an internet communication system; and 

/ 

(5) a hybrid television.and internet communication system. 



113. (New) A method of selling articles of manufacture according to claim 110, 

/ 

wherein said electronic communication system comprises an Internet site which may 
be accessed through the Internet. 
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a' 



114. (New) A method of selling articles of manufacture according to/claim 110, 
wherein said electronic communication system is available to potentiaLtfurchasers that 
are pre-qualified by said trusted intermediary entity as being financially responsible to 
fulfill a commitment to purchase said articles of manufacture arya as satisfying one of 
the following additional conditions: 



(1) said potential purchasers are located in a'sufficiently small geographic 
delivery area in order to make pricing of sai<^(urality of articles of manufacture 
economically attractive in part through realizing the benefit of economies of 
scale in freight and/or delivery cost inside said sufficiently small geographic 

15 delivery area; 

(2) said potential purchasers are/organizationally related or geographically 

related such that said geographic delivery area is sufficiently small to 

/ 

minimize the freight or delivery component of landed costs. 




20 115. (New) A method of selling articles of manufacturer according to claim 110 

wherein said potential purchasers comprise resellers of said articles of manufacture 

/ 

which purchase large quantities of said articles of manufacture for resale. 




116. (New) A method of selling articles of manufacture according to claim 110 
25 wherein said potential purchasers comprise individual consumers of said articles of 
manufacture wtyich purchase small quantities of said articles of manufacture for 
personal use. 
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5 117. (New) A method of selling articles of manufacture accordj^g to claim 110, 
further comprising: 

(I) wherein said potential purchasers comprise a mixture of: 

(1) resellers of said articles of manufacture which purchase sufficiently large 
10 quantities of said articles of manufacture for resaffe; and 

(2) individual consumers of said articles of/manufacture which purchase small 
quantities of said articles of manufacture for personal use; and 

15 (m) wherein said resellers are in a sufficiently small geographic delivery area in order 

to make pricing of said plurality of articles of manufacture economically attractive in 

/ 

part through realizing the benefit of economies of scale in freight and/or delivery cost 

1 / 
I inside said sufficiently small geographic delivery area; and 



/ 

/ 



20 (n) wherein said potential purchasers are organizationally related or geographically 

related such that said geographic delivery area is sufficiently small to minimize the 

/ 

freight or delivery component pf landed costs. 



118. (New) A method of/selling articles of manufacture according to claim 110, 

Z ^ wherein said electronic communication system is utilized by said trusted 

/ 

intermediary entity to jjdentify said plurality of article of manufacture by providing at 
least a product specification, quantities available, projected delivery date, and 
region or destination for delivery and/or delivery route. 



30 
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5 119. (New) A method of selling articles of manufacture, accq^aing to claim 110, 
wherein said articles of manufacture comprise at least one of; 

(1) a durable article; 

(2) a non-perishable article; 

(3) a processed, perishable article; 
10 (4) a processed commodity. 



120. (New) A method of selling articles of .manufacture, according to claim 110, 
wherein said articles of manufacture are manufactured at production sites which 

are located remotely from said plurality of potential purchasers which are located at 

/ 

15 a plurality of consumption locations, and wherein said articles of manufacture are 

/ 

manufactured at production sites or consolidated for shipment at consolidation 

/ 

sites which are located remotely fnom said plurality of potential purchasers which 

/ 

i are located at a plurality of consumption locations. 



/ 



20 121. (New) A method of selling articles of manufacture, according to claim 110, 

wherein said step of determining a separate price comprises: 

/ 

(i) determining a separate price for each of said plurality of pricing milestones 

/ 

to establish a serifes of different, discrete prices for said selected ones of said 
/ 

plurality of articles of manufacture, with each discrete price taking into account 

25 changes in said commercial risk, cost, opportunity as said pricing milestones 

/ 

are experienced, wherein said series of different, discrete prices provide a 
corresponding incrementally changes in price to encourage and reward time 
commercial commitments. 



30 
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5 122. (New) A method of selling articles of manufacture, according/to claim 110, 
wherein said electronic communication system utilizes a marking interface to 
identify said plurality of articles of manufacture which com/rises a plurality of 
cascading graphical user interfaces. 

10 123. (New) A method of selling articles of manufacture/according to claim, wherein 
said marketing interface includes an affinity reward system for soliciting, receiving and 
rewarding input from said plurality of potential ^purchasers concerning proposed 
articles of manufacture, and for aggregating said ij^put. 

15 124. (New) A method of selling articles of manufacture, according to claim 123, 



a 



1 




wherein said marketing interface includes^ a demand research model which solicits, 
receives, and aggregates interest fro// said plurality of potential purchasers in 
proposed articles of manufacture. 



20 125. (Original) A method of selling articles of manufacture, according to claim 124, 

/ 

wherein said aggregated input irom said plurality of potential purchasers is utilized in 
making make/don't make decisions for said proposed articles of manufacture. 



126. (Original) A method of selling articles of manufacture, according to claim 125, 

25 wherein said aggregated input from said potential purchasers is provided to potential 

/ 

manufacturers in order to assist them in making make/don't make decisions for said 

/ 

proposed articles of /manufacture. 

/ 

/ 
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127. (Original) A method of selling articles of manufacture, accopdfng to claim 126, 
wherein said aggregated input from said plurality of potential pidfchasers is provided to 
potential manufacturers in-part in return for a producUon guarantee from potential 
manufacturers. 
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128. (New) A method of selling articles of manufacture, comprisir 

(a) providing an electronic communication system which is available to a plurality of 
potential purchasers of said articles of manufacture; 

(b) utilizing said electronic communication system Widentify a plurality of articles of 

manufacture, from a plurality of manufacturings entities, which are available for 

/ 

purchase by said plurality of potential purchasers^ 



(c) for selected ones of said plurality of articles of manufacture which are available for 
purchase, identifying a plurality of pricing^milestones in at least one of the following 
supply chain phases, which correspond to changes in commercial risk, cost or 
opportunity: 



(1) a design stage for an article of manufacture; 

(2) a pre-production stage for an article of manufacture; 

/ 

(3) a production stage for an article of manufacture; 

/ 

(4) a packaging stage for an article of manufacture; 

(5) a packing-for-shipment stage for an article of manufacture; 



(d) through prior arrangement with said plurality of manufacturing entities, determining 

/ 

a separate price for each of said plurality of pricing milestones to establish a range of 
different prices Wsaid selected ones of said plurality of articles of manufacture, 

taking into account a change in said commercial risk, cost or opportunity as said 

/ 

pricing milestones are experienced, and providing a changing price to encourage and 

/ 

reward timelyycommercial commitments and to reduce the commercial risk to said 
plurality of manufacturing entities; 



(e) utilizing said electronic communication system to make conditional offers of said 
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selected ones of said plurality of articles of manufacture for saleyto said plurality of 
potential purchasers at each of said plurality of pricing milestones with said separate 
price, with said conditional offers specifying at least a minimum number of articles 
which must be ordered in aggregate before the conditional offer becomes binding 
upon a manufacturing entity; 



(f) utilizing said electronic communication system to separately communicate with 
particular ones of said plurality of potential pu lasers and to aggregate commercial 
commitments from said plurality of potential purchasers for each of said pricing 



milestones and thereby selling said sejected ones of said plurality of articles of 
) 15 / manufacture; and 

(g) wherein said potential purchasers shall be qualified in a sufficiently small 
geographic delivery area in ord^r to make pricing of said plurality of articles of 
manufacture economically attractive in part through realizing the benefit of economies 
20 of scale in freight and/or delivery cost inside said sufficiently small geographic delivery 
area. 
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129. (New) A method selling articles of manufacture according to claim 128, 
wherein said electronic communication system allows Simultaneous and mass 
presentation of said plurality of articles of manufacture. 




10 

130. (New) A method of selling articles of manufacture according to claim 128, 
wherein said electronic communication system co/nprises at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 

(4) an internet communication system; and 

(5) a hybrid television and internet communication system. 

131. (New) A method of sellin^^^cles of manufacture according to claim 129, 
20 wherein said electronic communication system comprises an Internet site which 

may be accessed through the Internet. 

132. (New) A method oi selling articles of manufacture according to claim 128, 
wherein said electronicycommunication system is available to potential purchasers 

25 that are pre-qualified/as being financially responsible to the extent necessary to 
fulfill a commitment to purchase said articles of manufacture, and which are 
organizationally related or geographically related such that said geographic delivery 
area is sufficiently small to minimize the freight or delivery component of landed 



costs. 



30 
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133. (New) A method of selling articles of manufacturer/^ccording to claim 128 
wherein said potential purchasers comprise resellers of^aid articles of/manufacture 
which purchase large quantities of said articles of manufacture for resale, and 
wherein said resellers are either organizationally related or geographically related 
such that said geographic delivery area is sufficiently small to minimize freight or 
delivery components of landed costs, 



134. (New) A method of selli^articles of manufacture according to claim 128 



/ wherein said potential purchasers comprise individual consumers of said articles of 

/ 

manufacture which purchase small quantities of said articles of manufacture for 
15 personal use. 
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5 135. (New) A method of selling articles of manufacture according/to claim 128 
further comprising: 

(h) wherein said potential purchasers comprise a mixture of: 

10 (D resellers of said articles of manufacture which purchase sufficiently large 

quantities of said articles of manufacture for rescue; and 



(2) individual consumers of said articles ofyfnanufacture which purchase small 
quantities of said articles of manufacture for personal use; and 



15 



20 



(i) wherein said resellers are in a sufficiently/small geographic delivery area in order to 
make pricing of said plurality of articles of/manufacture economically attractive in part 
through realizing the benefit of economies of scale in freight and/or delivery cost 
inside said sufficiently small geographic delivery area; and 



(j) wherein said potential purchasers are organizationally related or geographically 

/ 

related such that said geographic delivery area is sufficiently small to minimize the 

/ 

freight or delivery component x>f landed costs. 



25 136. (New) A method of selling articles of manufacture according to claim 128, 

/ 

wherein said electronic communication system is utilized to identify said plurality of 
article of manufacture/by providing at least a product specification, quantities 
available, delivery date, and region or destination for delivery and/or delivery route. 



30 
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5 137. (New) A method of selling articles of manufacture, according to cj^im 128, 
wherein said potential purchasers are pre-qualified such that the cosl/of delivery 
from a production or consolidation location is known in advance ancr said potential 
purchaser group size is coordinated to meet logistical, cost/and operational 
constraints which may be imposed by third-party service prov^lers such as freight 
10 haulers, freight forwarders, and ocean carriers. 

138. (New) A method of selling articles of manufacture, according to claim 128, 
wherein said articles of manufacture are manufactured at production sites or 
consolidated for shipment at consolidation site^ which are located remotely from 
15 said plurality of potential purchasers which allocated at a plurality of consumption 
locations. 



139. (New) A method of selling articles of manufacture, according to claim 128, 

/ 

wherein said step of determining a separate price comprises: 

/ 

(d) determining a separate pric^for each of said plurality of pricing milestones to 
establish a series of different discrete prices for said selected ones of said plurality of 
articles of manufacture, witl^each discrete price taking into account a change in said 
commercial risk, cost or .opportunity as said pricing milestones are experienced, 



20 



25 



wherein said series of different discrete prices provide a corresponding incrementally 
changing discount in once to encourage and reward timely commercial commitments. 



140. (New) A method of selling articles of manufacture, according to claim 128, 
wherein said electronic communication system utilizes a marketing interface to 
identify said plurality of articles of manufacture which comprises a plurality of 
30 cascading graphical user interfaces. 

i 
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141. (New) A method of selling articles of manufacture, according to claim/l40, 
wherein said marketing interface includes an affinity reward system for soliciting, 
receiving and rewarding input from said plurality of potential purchasers/concerning 
proposed articles of manufacture, and for aggregating said input. 

142. (New) A method of selling articles of manufacture, according to claim 140, 
further comprising: 



(h) wherein said marketing interface includes a demand research model which 
solicits, receives, and aggregates interest from spfd plurality of potential purchasers 
in proposed articles of manufacture; and 

(i) wherein said marketing interface includes^a listing of potential product features, 

/ 

and a means for registering preference Jor one or a combination of features at a 
given price. 



143. (New) A method of selling/articles of manufacture, according to claim 142, 
wherein said aggregated input from said plurality of potential purchasers is utilized 
in making make/don't make decisions for said proposed articles of manufacture. 




144. (New) A method of selling articles of manufacture, according to claim 143, 
wherein said aggregated input from said potential purchasers is provided to 
potential manufacturers in order to assist them in making make/don't make 
decisions for said p/oposed articles of manufacture. 
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145. (New) A method of selling articles of manufacture, accprding to claim 144, 
wherein said aggregated input from said plurality of potenti^purchasers is provided 
to potential manufacturers in-part in return for a production guarantee from 
potential manufacturers. 



10 



146. (New) A method of selling articl^of manufacture according to claim 143, 
wherein said aggregated input from Mid plurality of potential purchasers is utilized to 
I determine the economic viabilitv/of direct container sales of a given item in a 
sufficiently small geographic area in order to make pricing of said plurality of articles 
of manufacture economically/ 



15 




68 

AMENDMENT IN RESPONSE TO 23 MAY 2003 OFFICE ACTION 



147. (New) A method of selling articles of manufacture, comprising: 



(a) providing a trusted intermediary entity; 

(b) providing at least one data processing system which is under the^control of said 
trusted intermediary entity and which includes an electronic communication system 
which is available to a plurality of potential purchasers of said articles of manufacture; 




(c) utilizing said trusted intermediary entity to qualify/said plurality of potential 
purchasers for participation in commercial transactions utilizing said electronic 
communication system; 

(d) wherein said potential purchasers shall be qualified in at least one of the following 
respects: ^ 

(1) said potential purchasers are located in a sufficiently small geographic 
delivery area in order to make feeing of said plurality of articles of manufacture 

economically attractive in part through realizing the benefit of economies of 

/ 

scale in freight and/or delivery cost inside said sufficiently small geographic 
delivery area; 

(2) said potential/ purchasers are pre-qualified as being financially 
responsible to the extent necessary to fulfill a commitment to purchase said 
articles of manufacture; and 

/ 

(3) said potential purchasers are organizationally related or geographically 
related such Ahat said geographic delivery area is sufficiently small to 
minimize the/freight or delivery component of landed costs. 



(e) utilizing said trusted intermediary to identify a plurality of articles of manufacture 
from a plurality of manufacturing entities; 
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(f) utilizing said trusted intermediary to arrange a conditional offer from each of said 
plurality of manufacturing entities for each of said plurality of articles of nfenufacture; 

(g) wherein each conditional offer specifies at least one price for ea/ch of said plurality 
of articles of manufacture and a minimum number which must Ije ordered before said 
conditional offer becomes binding; 

(h) for selected ones of said plurality of articles of manufacture which are available 
for purchase, identifying a plurality of pricing milestones in at least one of the 
following supply chain milestones, which correspond to a change in commercial risk, 
cost or opportunity 

(1) a pre-production stage for an articled manufacture; 

(2) a production stage for an article af ^manufacture; 

(3) a packaging stage for an article/of manufacture; 

(4) a packing-for-shipment stage/for an article of manufacture; 

(5) a shipping stage for an article of manufacture; 

/ 

(i) determining a separate aggregate minimum order number and price for each of 
said plurality of pricing milestones to establish a range of changing prices for said 
selected ones of said pluraN^y of articles of manufacture, taking into account a change 
in said commercial risk, cgist or opportunity as said pricing milestones are experienced, 
and providing a changing^ discount in price to encourage and reward timely commercial 
commitments and to /educe the commercial risk for said plurality of manufacturing 
entities; 



(j) utilizing said electronic communication system to offer said selected ones of said 
plurality of articjes of manufacture for sale to said plurality of potential purchasers at 
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10 



each of said plurality of pricing milestones with said separate price; and 

(k) utilizing said electronic communication system to offer said pluralityjeif articles of 
manufacture for sale in the form of a conditional offer and to separately communicate 
with particular ones of said plurality of potential purchasers in jifder to aggregate 
commercial commitments from said plurality of potential purchasers and to meet said 
separate aggregate minimum order number for each of s£id pricing milestones and 
thereby making said conditional offer binding upon a paj^Eicular manufacturing entity of 
a particular one of said plurality of articles of manufac 



15 
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5 148. (New) A method selling articles of manufacture according/fa claim 147, 
wherein said electronic communication system allows controllBd and password 
protected access to said plurality of articles of manufacture. 

/ 

149. (New) A method of selling articles of man^^cture according to claim 147, 
1° wherein said electronic communication system comprises at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 

(4) an internet communication system; and 

/ 

(5) a hybrid television and internet communication system. 

/ 

150. (New) A method of selling articles of manufacture according to claim 147, 

wherein said electronic communication system comprises an Internet site which may 

/ 

be accessed through the Internet. 

20 
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10 




151. (New) A method of selling articles of manufacture according to claim 147, 
wherein said electronic communication system is available to potential purchasers that 
are pre-qualified by said trusted intermediary entity as being financially responsible to 
fulfill a commitment to purchase said articles of manufactLj/e and as. satisfying one of 
the following additional conditions: 

(1) said potential purchasers are located y^in a sufficiently small geographic 
delivery area in order to make pricing of^said plurality of articles of manufacture 
economically attractive in part through realizing the benefit of economies of 
scale in freight and/or delivery cos^ inside said sufficiently small geographic 

15 delivery area; / 

(2) said potential purchasers^ are organizationally related or geographically 

/ 

related such that said geographic delivery area is sufficiently small to 

/ 

minimize the freight or delivery component of landed costs. 

7. 

20 152. (New) A method offselling articles of manufacturer according to claim 147 
wherein said potential purchasers comprise resellers of said articles of manufacture 



which purchase large quantities of said articles of manufacture for resale. 



153. (New) A method of selling articles of manufacture according to claim 147 

/ 

25 wherein said potential purchasers comprise individual consumers of said articles of 



manufacture .which purchase small quantities of said articles of manufacture for 
personal usef 
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5 154. (New) A method of selling articles of manufacture according to claim 147, 
further comprising: 

(I) wherein said potential purchasers comprise a mixture of: 

(1) resellers of said articles of manufacture which purchase sufficiently large 
10 quantities of said articles of manufacture for resale; and 

(2) individual consumers of said article^/of manufacture which purchase small 
quantities of said articles of manufacture for personal use; and 

/ 

15 (m) wherein said resellers are in a sufficiently small geographic delivery area in order 

/ 

to make pricing of said plurality of articles of manufacture economically attractive in 
part through realizing the benefit of/economies of scale in freight and/or delivery cost 
inside said sufficiently small geographic delivery area; and 

20 (n) wherein said potential purchasers are organizationally related or geographically 

related such that said geographic delivery area is sufficiently small to minimize the 

/ 

freight or delivery component of landed costs. 



155. (New) A method of selling articles of manufacture according to claim 147, 
25 wherein said electronic communication system is utilized by said trusted 
intermediary entity to identify said plurality of article of manufacture by providing at 
least a product/specification, quantities available, projected delivery date, and 
region or destination for delivery and/or delivery route. 



30 
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5 156. (New) A method of selling articles of manufacture, acco/dhng to claim 147, 
wherein said articles of manufacture comprise at least one of; 

(1) a durable article; 

(2) a non-perishable article; 

(3) a processed, perishable article; 
10 (4) a processed commodity. 

157. (New) A method of selling articles of manufacture, according to claim 147, 
wherein said articles of manufacture are manufactured at production sites which 
are located remotely from said plurality of^potential purchasers which are located at 
15 a plurality of consumption locations, an^l wherein said articles of manufacture are 
I manufactured at production sites or yconsolidated for shipment at consolidation 
sites which are located remotely from said plurality of potential purchasers which 



30 



are located at a plurality of consumption locations 




20 

158. (New) A method of sealing articles of manufacture, according to claim 147, 
wherein said step of determining a separate price comprises: 

(i) determining a separate price for each of said plurality of pricing milestones 
to establish a series of different, discrete prices for said selected ones of said 
25 plurality of article^ of manufacture, with each discrete price taking into account 

changes in saidf commercial risk, cost, opportunity as said pricing milestones 
are experienced, wherein said series of different, discrete prices provide a 
corresponding incrementally changes in price to encourage and reward time 



commerc^commitments. 

159. (New) A method of selling articles of manufacture, according to claim 147, 
wherein said /electronic communication system utilizes a marketing interface to 
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5 identify said plurality of articles of manufacture which comprisg^ a plurality of 
cascading graphical user interfaces. 

160. (New) A method of selling articles of manufactu^ according to claim 159, 
wherein said marketing interface includes an affinitynreward system for soliciting, 
10 receiving and rewarding input from said plurality^ potential purchasers concerning 
proposed articles of manufacture, and for aggregating said input. 



161. (New) A method of selling articles/of manufacture, according to claim 159, 
I wherein said marketing interface includes" a demand research model which solicits, 
15 receives, and aggregates interest fpom said plurality of potential purchasers in 

proposed articles of manufacture. 



162. (Original) A method of selling articles of manufacture, according to claim 159, 
wherein said aggregated input/from said plurality of potential purchasers is utilized in 
20 making make/don't make decisions for said proposed articles of manufacture. 



/ 



163. (Original) A method of selling articles of manufacture, according to claim 162, 
wherein said aggregated input from said potential purchasers is provided to potential 
manufacturers in order to assist them in making make/don't make decisions for said 
25 proposed articles of manufacture. 
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164. (Original) A method of selling articles of manufacture^according to claim 162, 
wherein said aggregated input from said plurality of pojefrtial purchasers is provided to 
potential manufacturers in-part in return for a production guarantee from potential 
manufacturers. 
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5 1 65. (New) A method of selling articles of manufacture, comprising 




(a) providing an electronic communication system which is avertable to a plurality of 
potential purchasers of said articles of manufacture; 

10 (b) utilizing said electronic communication system tcyoentify a plurality of articles of 
manufacture, from a plurality of manufacturina^ntities, which are available for 
purchase by said plurality of potential purchasers 1 ; 

.7 

(c) for selected ones of said plurality of articles of manufacture which are available for 

15 purchase, identifying a plurality of pricing milestones in at least one of the followinq 

/ 

supply chain phases, which correspond to changes in commercial risk, cost or 
opportunity: 




(1)a pre-production stage for an article of manufacture; 



20 (2) a production stage fpr an article of manufacture; 

(3) a packaging stage/or an article of manufacture; 



(d) through prior arrangement with said plurality of manufacturing entities, determining 
a separate price for eajph of said plurality of pricing milestones to establish a range of 

25 different prices for said selected ones of said plurality of articles of manufacture, 
taking into account/a change in said commercial risk, cost or opportunity as said 
pricing milestones /are experienced, and providing a changing discount in price to 
encourage and reward timely commercial commitments and to reduce the commercial 
risk to said plurality of manufacturing entities; 

/ 

(e) utilizing said electronic communication system to make conditional offers of said 
selected ones of said plurality of articles of manufacture for sale to said plurality of 
potential purchasers at each of said plurality of pricing milestones with said separate 
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5 price, with said conditional offers specifying at least a minimujtfnumber of articles 
which must be ordered in aggregate before the conditi^p^l offer becomes binding 
upon a manufacturing entity; 

(f) utilizing said electronic communicationysystem to separately communicate with 
10 particular ones of said plurality of pot^lial purchasers and to aggregate commercial 
commitments from said plurality of/potential purchasers for each of said pricing 
milestones and thereby selling said selected ones of said plurality of articles of 
j manufacture; and 

15 (g) wherein said potential purchasers shall be qualified in a sufficiently small 
geographic delivery area/in order to make pricing of said plurality of articles of 
manufacture economically attractive in part through realizing the benefit of economies 
of scale in freight ancj/or delivery cost inside said sufficiently small geographic delivery 
area. 

20 
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5 166. (New) A method selling articles of manufacture according toyclaim 165, 
wherein said electronic communication system allows simultaneous and mass 
presentation of said plurality of articles of manufacture. 

167. (New) A method of selling articles of manufacture^iccording to claim 165, 
1° wherein said electronic communication system comprises at least one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; / 

(4) an internet communication system; and 
W I (5) a hybrid television and internet communication system. 



168. (New) A method of selling articles of manufacture according to claim 165, 
wherein said electronic communication system comprises an Internet site which 
may be accessed through the Internet. 




20 




169. (New) A method of selling articles of manufacture according to claim 165, 
wherein said electronic communication system is available to potential purchasers 
that are pre-qualified as ybeing financially responsible to the extent necessary to 
fulfill a commitment tor purchase said articles of manufacture, and which are 
25 organizationally relatecror geographically related such that said geographic delivery 
area is sufficiently small to minimize the freight or delivery component of landed 
costs. 
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5 170. (New) A method of selling articles of manufacturer according yf claim 165 
wherein said potential purchasers comprise resellers of said articles^ manufacture 
which purchase large quantities of said articles of manufacture for resale, and 
wherein said resellers are either organizationally related or/geographically related 
such that said geographic delivery area is sufficiently sprall to minimize freight or 
10 delivery components of landed costs. 

171. (New) A method of selling articles of manufacture according to claim 165 
wherein said potential purchasers comprise J^raividual consumers of said articles of 
manufacture which purchase small quantities of said articles of manufacture for 

15 personal use. 

/ 

172. (New) A method of selling articles of manufacture according to claim 165 
further comprising: 

(h) wherein said potential purchasers comprise a mixture of: 

/ 

20 (1) resellers of said articles of manufacture which purchase sufficiently large 

quantities of said articles of manufacture for resale; and 

I 

(2) individual consumers of said articles of manufacture which purchase small 
quantities of said articles of manufacture for personal use; and 

, / 

make pricing of said plurality of articles of manufacture economically attractive in part 
through realizing the /benefit of economies of scale in freight and/or delivery cost 
inside said sufficiency small geographic delivery area; and 

30 (j) wherein said potential purchasers are organizationally related or geographically 
related such that/said geographic delivery area is sufficiently small to minimize the 
freight or delivery component of landed costs. 
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5 173. (New) A method of selling articles of manufacture according 16 claim 165, 
wherein said electronic communication system is utilized to identifVsaid plurality of 
article of manufacture by providing at least a product specification, quantities 
available, delivery date, and region or destination for deliven/and/or delivery route. 

10 174. (New) A method of selling articles of manufacture, according to claim 165, 

jf 

wherein said potential purchasers are pre-qualifiea such that the cost of delivery 
from a production or consolidation location is known in advance and said potential 



purchaser group size is coordinated to meet logistical, cost, and operational 
constraints which may be imposed by third-party service providers such as freight 
15 haulers, freight forwarders, and ocean carriers. 



175. (New) A method of selling articles of manufacture, according to claim 165, 
wherein said articles of manufacture are manufactured at production sites or 



consolidated for shipment at consolidation sites which are located remotely from 
20 said plurality of potential purchasers which are located at a plurality of consumption 
locations. 

176. (New) A methody&f selling articles of manufacture, according to claim 165, 
wherein said step of determining a separate price comprises: 

25 (d) determining a separate price for each of said plurality of pricing milestones to 
establish a series oydifferent discrete prices for said selected ones of said plurality of 
articles of manufacture, with each discrete price taking into account a change in said 
commercial risk/ cost or opportunity as said pricing milestones are experienced, 
wherein said series of different discrete prices provide a corresponding incrementally 



30 changing price to encourage and reward timely commercial commitments. 
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5 177. (New) A method of selling articles of manufacture, comprising: 

(a) providing an electronic communication system which is availabl§/fo a plurality of 
potential purchasers of said articles of manufacture; 

10 (b) utilizing said electronic communication system to identify a plurality of articles of 
manufacture, from a plurality of manufacturing ent$es, which are available for 
purchase by said plurality of potential purchasers; 



30 




(c) for selected ones of said plurality of articles^f manufacture which are available for 
15 purchase, identifying a plurality of pricing milestones in at least one of the following 
supply chain phases, which corresponj/to changes in commercial risk, cost or 
opportunity: 





(1) a pre-production stage^or an article of manufacture; 

(2) a production stage foyan article of manufacture; 

(3) a packaging stage for an article of manufacture; 

(d) through prior arrangement with said plurality of manufacturing entities, determining 
a separate price for each/of said plurality of pricing milestones to establish a range of 
25 different prices for said selected ones of said plurality of articles of manufacture, 

taking into account a change in said commercial risk, cost or opportunity as said 

/ 

pricing milestones are experienced, and providing a changing discount in price to 

I 

encourage and reward timely commercial commitments and to reduce the commercial 

I 

risk to said plurality of manufacturing entities; 



(e) utilizing said electronic communication system to make conditional offers of said 
selected ones/of said plurality of articles of manufacture for sale to said plurality of 
potential purchasers at each of said plurality of pricing milestones with said separate 
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price, with said conditional offers specifying at least a minimum number of articles 
which must be ordered in aggregate before the conditipfial offer becomes binding 
upon a manufacturing entity; 




10 



(f) utilizing said electronic communicatiqp^system to separately communicate with 
particular ones of said plurality of ppj^fntial purchasers and to aggregate commercial 
commitments from said plurality yof potential purchasers for each of said pricing 
milestones and thereby sellingy^aid selected ones of said plurality of articles of 
manufacture. 
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yf9. (New) A method of selling articles of manufacture according to claim ^FT\ 



wherein said electronic communication system comprises at lea^f one of: 

(1) a local area network; 

(2) a wide area network; 

(3) a cable system; 
10 (4) an internet communication system; and 

(5) a hybrid television and internet communication system. 




it 





JtT. (New) A method of selling articles o4 manufacture according to claim Js?f, 
15 wherein said electronic communication system is available to potential purchasers 
that are pre-qualified as being financially responsible to the extent necessary to 
fulfill a commitment to purchase said articles of manufacture, and which are 

organizationally related or geographically related such that said geographic delivery 

/ 

area is sufficiently small to minimize the freight or delivery component of landed 
20 costs. / 

JJ&T. (New) A method of selling articles of manufacturer according to claim yjn 

/ 

wherein said potential purchasers comprise resellers of said articles of manufacture 

/ 

which purchase large quantities of said articles of manufacture for resale, and 
25 wherein said resellers are/either organizationally related or geographically related 
such that said geographic delivery area is sufficiently small to minimize freight or 
delivery components owlanded costs. 

J 1 I & 

JHT2. (New) A method of selling articles of manufacture according to claim yn 
30 wherein said potential purchasers comprise individual consumers of said articles of 
manufacture wlpch purchase small quantities of said articles of manufacture for 
personal use. 
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5 ^J&t^ (New) A method of selling articles of manufacture according to claim X 



jltu 



further comprising: 



(h) wherein said potential purchasers comprise a mixture of: 



10 



(1) resellers of said articles of manufacturer which purchase sufficiently large 
quantities of said articles of manufactureior resale; and 



15 




20 



25 



(2) individual consumers of said articles of manufacture which purchase small 
quantities of said articles of manufacture for personal use; and 

/ 

(i) wherein said resellers are in a sufficiently small geographic delivery area in order to 

/ 

make pricing of said plurality of articles of manufacture economically attractive in part 
through realizing the benefit of economies of scale in freight and/or delivery cost 
inside said sufficiently small geographic delivery area; and 



(j) wherein said potential purchasers are organizationally related or geographically 
related such that said geographic delivery area is sufficiently small to minimize the 
freight or delivery component of landed costs. 




30 



iS<^(New) A method of selling articles of manufacture according to claim 177, 
wherein said electronic communication system is utilized to identify said plurality of 
article of manufacture by providing at least a product specification, quantities 
available, delive/y date, and region or destination for delivery and/or delivery route. 
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185. (New) A method of selling articles of manufacture, according/to clainq^HTT, 
wherein said potential purchasers are pre-qualified such that the>cost of delivery 
from a production or consolidation location is known in advance' and said potential 
purchaser group size is coordinated to meet logistical, post, and operational 
constraints which may be imposed by third-party service providers such as freight 
10 haulers, freight forwarders, and ocean carriers. 

^ / '# 

^ IJi-o. (New) A method of selling articles of manufacture, according to claim \jSr 
I wherein said articles of manufacture are manufactured at production sites or 



consolidated for shipment at consolidation sites which are located remotely from 
15 said plurality of potential purchasers which ane located at a plurality of consumption 
locations. / 

/ 

187. (New) A method of selling articles of manufacture, according to claim*!^^ 
( wherein said step of determining a separate price comprises: 

20 (d) determining a separate price \y each of said plurality of pricing milestones to 
establish a series of different discrete prices for said selected ones of said plurality of 
articles of manufacture, with eadh discrete price taking into account a change in said 
commercial risk, cost or opportunity as said pricing milestones are experienced, 
wherein said series of different discrete prices provide a corresponding incrementally 

25 changing price to encourage'and reward timely commercial commitments. 

_l88\(Ne\N) A methodfof selling articles of manufacture, according to claim JJ7<^ 
wherein said electronic communication system utilizes a marketing interface to 
identify said plurality of articles of manufacture which comprises a plurality of 
30 cascading graphical user interfaces. 
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189. (New) A method of selling articles of manufacture, according^fb claim W}&<r 
wherein said marketing interface includes an affinity reward system for soliciting, 
receiving and rewarding input from said plurality of potential purchasers concerning 
proposed articles of manufacture, and for aggregating said input. 

■& / ir 

(New) A method of selling articles of manufacture, according to claim \ 
further comprising: 






(h) wherein said marketing interface includes a demand research model which 



solicits, receives, and aggregates interest/from said plurality of potential purchasers 
in proposed articles of manufacture; and 



( 



(i) wherein said marketing interface^hcludes a listing of potential product features, 
and a means for registering preference for one or a combination of features at a 
given price. / 

,fo / rff 

^^T. (New) A method of selling articles of manufacture, according to claim >9t)T 

/ 

wherein said aggregated input from said plurality of potential purchasers is utilized 

/ 

in making make/don't make decisions for said proposed articles of manufacture. 

192. (New) A method/of selling articles of manufacture, according to claim 190, 
wherein said aggregated input from said potential purchasers is provided to 
potential manufacturers in order to assist them in making make/don't make 
decisions for said^proposed articles of manufacture. 




1 1 93. (New) A method of selling articles of manufacture, according to claim 
/ / 

wherein said aggregated input from said plurality of potential purchasers is provided 
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# 



to potential manufacturers in-part in return for a prody^fion guarantee from 
potential manufacturers. 



194. (New) A method of selling articles of manufacture according to claim 1*90, 
therein said aggregated input from said plurality of potential purchasers is utilized to 
determine the economic viability of direoi container sales of a given item in a 
sufficiently small geographic area in ordpr to make pricing of said plurality of articles 
of manufacture economically. 
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5 195T(New) A method of selling articles of manufacture, compising: 

(a) providing an electronic communication system which/fs available to a plurality of 
potential purchasers of said articles of manufacture; 

10 (b) utilizing said electronic communication system ,to identify a plurality of articles of 

manufacture, from a plurality of manufacturing entities, which are available for 

/ 

purchase by said plurality of potential purchasers; 



(c) for selected ones of said plurality of articjes of manufacture which are available for 
15 purchase, identifying a plurality of pricing ^milestones in at least one of the following 
supply chain phases, which correspond' to changes in commercial risk, cost, or 
opportunity: 




(1)a product idea stage for an article of manufacture; 

/ 

20 (2) a design stage for an article of manufacture; 



(3) a pre-production stage yr an article of manufacture; 

(4) a production stage for an article of manufacture; 

/ 

(5) a packaging stage for an article of manufacture; 

/ 

(6) a packing-for-shipment stage for an article of manufacture; 



25 (7) a shipping stage fo^n article of manufacture; 

(8) a warehousing stage for an article of manufacti 

(9) an in-stock stage/for an article of manufacture; 



(d) through prior arrangement with said plurality of manufacturing entities, determining 
30 a separate price for each of said plurality of pricing milestones to establish a range of 
different prices for said selected ones of said plurality of articles of manufacture, 
taking into account/a change in said commercial risk, cost or opportunity as said 
pricing milestones are experienced, and providing a changing in price to encourage 
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5 and reward timely commercial commitments and to reduce the commerciqKisk to said 
plurality of manufacturing entities; 

(e) utilizing said electronic communication system to make conditional offers of said 
selected ones of said plurality of articles of manufacture for/sale to said plurality of 
10 potential purchasers at each of said plurality of pricing milestones with said separate 
price, with said conditional offers specifying at least^a minimum number of articles 
which must be ordered in aggregate before the j^nditional offer becomes binding 
upon a manufacturing entity; 

15 (f) utilizing said electronic communication^system to separately communicate with 

particular ones of said plurality of potential purchasers and to aggregate commercial 

/ 

commitments from said plurality of potential purchasers for each of said pricing 
milestones and thereby selling saic/ selected ones of said plurality of articles of 
manufacture; and 

20 

(g) wherein said plurality of nfanufacturing entities shall be qualified in a sufficiently 
small geographic area in yorder to make pricing of said plurality of articles of 
manufacture economically attractive in part through realizing the benefit of economies 
of scale in consolidation packaging and container loading inside said sufficiently small 
25 geographic area. 
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i 



(New) A method of selling articles of manufacture, comprising: 



\\J^ ^ P rov ' d ' n 9 an electronic communication system which is available to a plurality of 
potential purchasers of said articles of manufacture; 



10 (b) utilizing said electronic communication system to/identify a plurality of articles of 
manufacture, from a plurality of manufacturing/entities, which are available for 
purchase by said plurality of potential purchasers? 



15 




20 



25 



(c) for selected ones of said plurality of artpes of manufacture which are available for 
purchase, identifying a plurality of pricing milestones in at least one of (1) a 
manufacturing phase and (2) a distribution phase, which correspond to an increase in 
commercial risk; and 

(d) through prior arrangement^ with said plurality of manufacturing entities, 
determining a separate price for each of said plurality of pricing milestones to establish 
a range of changing prices/for said selected ones of said plurality of articles of 
manufacture, taking into siccount a change in said commercial risk as said pricing 
milestones are experienced, and providing a changing in price to encourage and 
reward timely commercial commitments and to reduce the commercial risk to said 
plurality of manufacturing entities. 
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